
Case Study: Elephants Pack their Trunks for One Last Goodbye

Event: Herd of Sheffield

Charity: The Children’s Hospital Charity

Date: October 2016 (3 days)

Venue: Meadowhall, Sheffield

Partner/ Sponsor: Meadowhall Shopping Centre

Ticket Price: £4 per adult, £2 per child and £10 per family (1 hour time slot)

Number of Tickets Sold: 8,000 in advance via Eventbrite and lots of walk ups over 
the weekend

Amount Raised: £30,000
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l The car park of Meadowhall Shopping Centre was used for the Herd of 
Sheffield farewell event. 

l Tickets were sold in advance but because of the location and the weather 
there were lots of tickets sold on the day.

l Meadowhall was also chosen due to the amount of walk-ups the charity 
knew they would gain due to shopping centre footfall.

l Meadowhall, along with its joint owners, British Land, was very proud to be 
supporting The Children’s Hospital Charity as host sponsors for the Herd of 
Sheffield farewell weekend.

VIP Preview

l Sponsors, artists, city leaders, potential buyers and press were invited to 
the VIP preview on the morning of the 14 October. A series of speeches 
was followed by a look around the elephants, and auction information was 
distributed as they left. The organisers hired a prosecco van to manage all 
fizz, orange juice and pastries, which worked well.



www.wildinart.co.uk
© This publication is copyrighted by Wild in Art Ltd (‘Wild in Art’) and contains proprietary and confidential information.  
Any use, reproduction, or distribution of this publication is strictly forbidden without the express written consent of Wild in Art.

Operations and Logistics

l Elephants were stored and refurbished at a warehouse owned by 
Meadowhall to reduce the transportation distance.

l Picket fencing and herris fencing was donated as a gift-in-kind; this would 
otherwise have been a significant cost.

l The event was branded with scrim around the perimeter of the event 
space; this cost was split between the charity and Meadowhall.

l Attendees arrived 15 minutes before their slot. A holding area was created, 
big enough for all the attendees to wait while the previous slot left.

l A gift shop of merchandise and auction information was placed at the end.

l A tent with AV and one for first-aid was also present.

l A booth for walk up ticket sales was located inside the shopping centre, 
and attendees had to buy tickets from there before they entered.

l A team of ‘bubble wrappers’ were on hand after the event to wrap the 
elephants ready for transportation. 

Darren Pearce, Meadowhall Centre Director, commented in advance of the event: 
“This promises to be a fantastic event and we have already seen thousands of tickets 
sold. We are looking forward to giving the Herd a really big Sheffield send off as well 
as raising much-needed funds for Sheffield Children’s Hospital.”
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Take a look at these videos from the Herd of Sheffield farewell event. 

https://www.youtube.com/watch?v=gEoVzM7l5Ws 

https://www.youtube.com/watch?v=jaNEqqgPkwI 

https://www.youtube.com/watch?v=wj43drRsBTA
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